












AMMF - The Cholangiocarcinoma Charity 

Trustees' Report 

The 2025 initiative under the campaign was the request for "A Fairer Deal, Faster". To promote this 
request, a photo shoot, 'Faces of Cholangiocarcinoma' was arranged with the celebrity photographer, 
Rankin, who waived his fee for a day's photography at his studio. Eight people with CCA were involved in 
this, including Zandra R hodes (designer), Katie Nicholl (royal correspondent), Charlie Shrager (model), 
and others well known to the charity - Ilona Smith, Andrea Sheardown, Andy Clay, Judith Neptial, 
Benjamin Carey. The individual portraits formed part of the 'Faces of Cholangiocarcinoma' project, which 
launched at the start of February's Cholangiocarcinoma Awareness Month, and continued throughout 2025 
to raise awareness. 

On the day of the shoot, a 'behind the scenes' video was created by Dead Ready, AMMF's video team. 
AMMF's PR/comms team also recorded individual interviews, and these were used to create a new 
campaign video, "Rethink Liver Cancer - for a Fairer Deal Faster'' which was shown for the first time at 
AMMF's Westminster reception on 26 February, 2025. It was also used throughout 2025 at meetings and 
events where the CEO, Helen Morement was invited to speak. 

• The 'Behind the Scenes video: https://www.youtube.com/watch?v=vDZ7mrkl86U
• The campaign video, "Rethink Liver Cancer for a Fairer Deal Faster'': 
https:/ /www.youtube.com/watch?v=9loCFcubudI

AMMF's awareness raising work during February 2025, especially around the 'Faces of 
Cholangiocarcinoma' project, achieved a considerable amount of media coverage over the month: 

198 pieces of published/ broadcast media coverage, including: 

• 3 x national TV broadcast (BBC Breakfast, ITV Lorraine and GB News Breakfast)
• 5 x regional TV news broadcasts (BBC South-East lunchtime and evening; ITV London breakfast,
lunchtime and evening)
• 2 x radio broadcasts (BBC Radio Merseyside and Boom Radio)
• 13 x national newspaper print features / news stories (Daily Mail, Mail on Sunday, The Mirror, Irish
Mirror and Northern Ireland Mirror, Daily Express and Irish Daily Express, Scottish Metro, The Herald,
The National, The Scotsman, Daily Record and Morning Star)
• 13 x features / news stories on national news websites (MailOnline x 3, The Metro, The Independent,
Scotsman, Irish News, The Sun, GB News, BBC Online)
• 5 x print news stories in regional Scottish newspapers.
• 130 x news stories on regional newspaper websites from across the UK.
• 3 x BBC Online news stories (featuring Charlie, Zandra and Helen/ Andrea Sheardown / Sian Ashcroft)
• 19 x news stories on international news websites (including The Mirror USA, msn.com and aol.com)
• 1 x feature on international lifestyle website (vanityfair.com)

The combined audience reach was over 865 million 

HPB Nurse Study Day - 07 May 2025 - AMMF's Hepatobiliary (HPB) Nurse Study Day was launched in 
2025 to address a need for nurse-led education and networking opportunities to advance clinical practice 
and improve patient outcomes. 

The programme included current and emerging treatments, prognostic assessments, surgical considerations, 
clinical trial consent and care, and an international overview of HPB nurse roles and responsibilities. This 
programme was approved by the Royal College of Nursing, who gave an accreditation of3.5 hours. 

AMMF was grateful to receive fmancial sponsorship for the Nurse Study Day From AstraZeneca and The 
Access Foundation. 
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